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Objective: Create engaging content for digital platforms

1. Introduction to Content Marketing

o Types of content

o Content strategy & planning

o Audience targeting
2. Graphic Design with Canva

o Canvainterface & tools

o Social media post design

o Posters, banners & ads

o Brand kits & templates
3. Video Content Creation

o Video content strategy

o Short-form videos (Reels, Shorts)

o Basicvideo editing tools

o Video optimization for social media
4. Text Content (Copywriting)

o Content writing basics

o Ad copywriting

o Caption writing for social media

o Blog & website content writing

Module 2: Social Media Marketing
Objective: Build and manage brand presence on social platforms
1. Social Media Fundamentals
o Platform algorithms

o Content calendars



o Engagement strategies
2. Facebook Marketing
o Page setup & optimization
o Organic post strategies
o Insights & analytics
3. Instagram Marketing
o Profile optimization
o Reels, Stories & Posts
o Hashtag & growth strategies
4. LinkedIln Marketing
o Personalvs company pages
o B2B content strategy

o Lead generation basics

Module 3: Website Management
Objective: Build and manage websites
1. WordPress Basics
o Domain & hosting
o WordPress dashboard
o Themes & plugins
o Page & blog creation

o Website security & backups

Module 4: Google & SEO
Objective: Improve online visibility
1. Search Engine Optimization (SEO)
o SEO fundamentals

o Keyword research



o On-page SEO

o Off-page SEO

o Technical SEO basics

o Google Search Console

o Google Analytics overview

Module 5: Online Advertising
Objective: Run paid campaigns for traffic & sales
1. Advertising Fundamentals
o Paid marketing concepts
o Audience targeting
o Budgeting & KPIs
2. Google Ads
o Searchads
o Display ads
o Keyword planning
o Campaign setup & optimization
3. Facebook & Instagram Ads
o Adaccount setup
o Campaign objectives
o Creative & copy design
o Performance tracking
4. YouTube Ads
o Video ad formats
o Targeting options

o Campaign setup & optimization

Module 6: Direct Marketing



Objective: Reach customers directly
1. Email Marketing
o Emailtools overview
o List building
o Emaildesign & copy
o Automation & analytics
2. WhatsApp Marketing
o WhatsApp Business setup
o Broadcast & automation
o Customer engagement strategies
3. SMS Marketing
o SMStools
o Campaign creation

o Compliance & best practices

Module 7: Practical & Projects
e Canvadesign project
e Social media content calendar
¢ Website creation using WordPress
e SEO optimization project
e Paid ad campaign setup

e Email & WhatsApp campaign execution



